








































































日本における放送にはいくつかの節目がある。本研究では、1925 年 3 月の放
送開始から 1937 年 7 月の盧溝橋事件勃発までをラジオ草創期、1937 年 7 月以
降、1945 年 8 月 15 日の玉音放送によって戦争の終結が告げられるまでをラジ
オ戦時期、1945 年 8 月 15 日以降、1952 年 4 月 28 日に「日本国との平和条約




るが、1953 年 2 月 1 日のテレビ放送開始以降、テレビ普及が頂点に達した後、

























































































A Study of Cultural Broadcast Programs for Women: 




The purpose of this study is to examine cultural broadcast programs for women in 
Japan by investigating and analyzing primary materials on courses with “flower (hana)” 
as the theme. 
On March 22, 1925, the first day of broadcasting in Japan, the Governor of the Tokyo 
Broadcasting Station stated that the primary function of broadcasting was to equalize 
cultural opportunities, primarily for women in individual households. Accordingly, 
cultural programs for women were created. 
Among them, programs that presented practical information regarding the culture 
were organized, and the main broadcast slots featured Katei Kouza (Household 
Courses), Josei Kyoshitsu (Ladies’ Class), and Fujin Hyakka (Encyclopedia for Women). 
Themes for available broadcast slots can be largely classified into two categories: 
practical skills, such as dressmaking and cooking, and the Japanese culture of everyday 
life, including arranging flowers and serving tea. 
Arranging flowers especially has been a core theme in programs for women. 
Nevertheless, its achievement has not been studied comprehensively. Although some 
valuable studies regarding cultural programs for women have appeared occasionally, 
none have fully analyzed them based on the history of broadcasting. 
Confirmed Broadcast Record Sheets were used in this study; these sheets are 
regarded as the official record of programs and the only primary source for broadcasting 
in Japan. Data were investigated and changes in the yearly number of broadcast 
programs, the appearance ratio of related terms in titles, and the distribution ratio of 
performers’ characteristics were analyzed. 
As Japanese broadcast history has several turning points, this study divides it into six 
periods, as follows: “Radio early period”: March 1925 (the opening of the first radio 
station) to July 1937 (outbreak of the Second Sino-Japanese War), “Radio under the war 
regime period”: July 1937 to August 1945 (end of World War II was declared by the 
Emperor’s broadcast), “Radio under occupation period”: August 1945 to April 1952 
(effectivation of the Treaty of Peace with Japan), “Radio to Television transition 
period”: April 1952 to the end of the 1964 fiscal year (at that time, it was obvious that 
people had already changed from radio listening to television viewing), 
“Television development period”: February 1953 (the beginning of television 
broadcasting), to the end of the 1981 fiscal year (until then, television viewing time 
remained stable); and “Television change period”: the 1982 fiscal year to the end of the 
1992 fiscal year (the end of Fujin Hyakka, a cultural program for women). Flower 
arrangement courses as cultural programs for women were investigated in each period. 
Regarding the “Radio early period,” characteristics of the new medium called radio 
were analyzed in terms of culture propagation. Findings revealed that: (1) cultural 
programs for women in the early years filled three broadcast slots and dealt with the 
diversity of culture and the degree of knowledge of female listeners; (2) flower 
arrangement courses were of two types—seasonal and introductory—, with the 
introductory type compensating for the shortcomings of radio as an auditory channel 
with the issuance of textbooks, demonstrating the synergistic effect of cooperation 
among different media; and (3) the broadcast of flower arrangement courses contributed 
to the development of emerging schools as an example of the far-reaching transmission 
capability possessed by broadcast media, clearly showing some of the characteristics of 
radio as the new medium for culture propagation. 
As for the periods of “Radio under the war regime” and “Radio under occupation” 
periods, this study included an analysis of the differences and similarities between 
flower arrangement courses in both periods. Considerations were as follows: (1) 
although cultural programs for women were reduced to only one broadcast slot under 
the war regime, many new slots emerged under the occupation, the organization of 
flower arrangement courses was sluggish during both periods; (2) cultural programs for 
women in both periods focused on culture as “edification,” and there was little room for 
the propagation of flower arrangements; and (3) the formation of exceptional courses 
under the war regime and the revival of continuous courses after the occupation reiterate 
the importance of reinforcing equal cultural opportunities as the mission of broadcast 
media.  
Regarding the “Radio to Television transition period,” the characteristics of each 
medium were investigated. This study clarified that flower arrangement courses in this 
period were broadcast simultaneously by radio and television, with considerations for 
the following: (1) in the beginning, the classes of courses were roughly differentiated, 
with continuous courses classified as introductory confined to the radio and textbooks, 
and one-time seasonal courses limited to television to convey flowers of the seasons 
visually; (2) subsequently, lectures became difficult to broadcast via radio as “listening 
while doing something else” became mainstream, as the continuous introductory type 
began on television and it became clear that the use of publications was effective even 
on television because of occasional references to textbooks; and (3) in television, female 
lecturers were appointed because images of the performers were becoming important 
broadcast elements.  
As for the “Television development period,” broadcasts of tea ceremony courses were 
organized in the same way as flower arrangement courses. Thus, the two were compared 
to clarify the aspect of Japanese cultural propagation by television. Considerations in 
this investigation included the following: (1) the genealogy of cultural programs for 
women converged toward those focused on culture and practicality and in the middle of 
this period, the number of broadcasts regarding flowers and tea reached its peak; (2) the 
proportion of seasonal subjects was relatively large for “flower,” whereas for “tea,” 
techniques were largely discussed; and (3) “flower,” in particular, more clearly reflected 
the link with the social aspect of television in terms of its appeal to the female audience 
based on the Ikebana boom and the development of new hobby lecture programs 
reflecting the diversification of leisure.  
Regarding the “Television change period,” changes in cultural programming for 
women and flower arrangement courses were investigated, and characteristics of the 
courses during this period were analyzed. Furthermore, a morphological analysis was 
performed regarding the descriptions of titles, and the relationship between the 
transition in the distribution of parts of speech in titles and organizational policy was 
analyzed. In terms of flower arrangement courses, the relationship between the 
transition in the appearance rate of nouns and verbs and the background for descriptions 
of titles based on the result of the morphological analysis were examined. 
Accordingly, the following were considered: (1) in sync with the “time of seeking” in 
the mid-1980s, there was a transition in the distribution of parts of speech in titles, 
suggesting that some sort of search was underway in response to changes in the social 
situation; (2) the transition of the distribution of parts of speech synchronized with the 
annihilation of the program genre described in the “yearbook,” indicating that there 
might be some link between the change in the description of the target audience and the 
fact that women in individual households as the target audience were disappearing; and 
(3) the fact that the end of Fujin Hyakka corresponded to the end of this period and the 
rise of new broadcast slot aiming at the “creation of individuality” implies that the 
mission for ensuring equal cultural opportunities was completed.  
The results of this study empirically clarify that flower arrangement courses in 
cultural programs for women accentuated the character of broadcast media and their 
contribution to equal opportunity in terms of culture, the consistency of seasonality, the 
necessity of textbooks for both radio and television broadcasting, the importance of 
performers on television because of its visual nature, and the relationship between social 
situations and increases and decreases in the number of broadcasts. 
